[bookmark: _Toc351998656]14357 FORMATIVE ASSESSMENT WORKBOOK

[bookmark: _Toc351998657]Exercise 1 SO1, AC1: group discussion business sectors
In a group, give at least two examples of each type of business
1. Agriculture
1. Mining and Quarrying
1. Manufacturing
1. Electricity, Gas and Water
1. Construction
1. Retail and Motor Trade and Repair Services
1. Wholesale Trade, Commercial Agents and Allied Services
1. Catering, Accommodation and other Trade
1. Transport, Storage and Communications 
1. Finance and Business Services
1. Community, Social and Personal Services
	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	





[bookmark: _Toc351998658]Exercise 2 SO1, AC1-5: individual activity business sectors
Agriculture
What do you think the main business activities of a farmer are:  in a group discuss the business activities of: a vegetable farmer, a cattle farmer and a farmer who grows mealies.  Also state in which sector the farmer is classified – primary, secondary or tertiary.  What does the farmer do with his products once they are ready to sell? 

	Mining and Quarrying
What is the main business activity of a gold mine and a diamond mine? Classify them according to the business sector as in the previous example.

	Manufacturing
Manufacturing includes all organisation who manufacture something.  Give two examples of well-known manufacturers.  Classify them according to the business sector and also state what they do with their finished products. 



	Electricity, Gas and Water
1. What is ESCOM’s main business activity?
1. Can you think of another business that supplies electricity, gas or water?

	Construction
1. Construction has to do with the building of things: houses, buildings, bridges, etc.
1. Name two other items that have to be constructed.
1. Can you name organisations that are involved in construction?

	Retail and Motor Trade and Repair Services
McCarthy Toyota is an example of retail motor trade, as they are an agent for Toyota. 
1. Name one other retail motor trade organisation
1. Name two retail organisations
1. Where do you take your car to have it fixed when it has broken down?
1. Name two organisations that fix cars
	Wholesale Trade, Commercial Agents and Allied Services
1. Name two wholesalers
1. Explain what wholesalers do
1. Which business sector are they classified in?
1. What are their business activities?














	Catering, Accommodation and other Trade
1. Name two fast food organisations
1. What business sector are they classified in? 
1. What are their business activities?

	Transport, Storage and Communications
1. Name two bus transport companies
1. Name one rail transport company
1. Name two communications companies
1. What are their business activities?







	Finance and Business Services
1. Name two finance service organisations
1. What are their business activities?










	Community, Social and Personal Services
1. Name one organisation that provides community service
1. What is the business activity of this organisation?
1. Name two personal services organisations
Hair dressers, manicurists, etc.
1. What are their main business activities? 





	[image: ]






	This is a cattle farmer.  Classify the business activities according to the Industrial Classification Index. Also classify the business activities according to the business classification and state the business activities


	Avis is a car hire company. Classify the business activities according to the Industrial Classification Index. Also classify the business activities according to the business classification and state the business activities
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	This organisation provides accommodation for travellers and people who are on holiday. Classify the business activities according to the Industrial Classification Index. Also classify the business activities according to the business classification and state the business activities
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	Answer the following questions regarding the organisations shown
1. What does this organisation do? 
1. Classify the business activities according to the Industrial Classification Index. Also classify the business activities according to the business classification and state the business activities
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	[image: ]LG is a manufacturer of appliances, so the classification is primary
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Makro is a wholesaler buying and selling consumer goods such as groceries, secondary sector
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Choose one manufacturer, one wholesaler and one retailer from the above examples and explain the chain of business activities and their place in the business environment.  By this I mean from primary sector to tertiary sector.  Where does the business fit in, where do their products come from and where do their products go.  Refer to the example of milk that was used previously


	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	





[bookmark: _Toc351998659]Exercise 3 SO2, AC1: group discussion the market
1. Describe what a market is.
The market is the place where buyer and seller come together.  The seller has something to offer which the buyer wants.  This could be a product or service
1. Describe the main components of a market.
1. You want to buy a TV which is sold at The Local Furniture Store.  Describe the market as well as the main components of this market.
1. Who are the furniture store’s competitors?
1. In a group discuss what negative and positive influences customers can have on your organisation. 
1. Now discuss the negative and positive influences that competitors can have on a business.  Think about the quality of products, the price of products, the availability of products

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	





[bookmark: _Toc351998660]Exercise 4 SO2, AC2: group discussion marketing
In a group, identify and describe the methods of promotion that Pick N Pay has used that you are aware of.  Are these methods effective?  Motivate your answer.
Supermarkets advertise on the radio, TV and printed media
Now identify the target market for the following organisations and describe their methods of promoting their organisations.  Remember to also think of sport sponsorships and personal selling.
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[bookmark: _Toc351998661]Exercise 5 SO2 AC1-4: group discussion marketing of products VS services

Compare the difference in marketing approaches between Sanlam as a service provider and Pick N Pay as a retailer that sells products. 
1. Do you think Sanlam would be successful if they sent out flyers that you would get in you Post Office box?  Motivate your answer.
1. Do you think Pick N Pay would be more successful if they sent out sales people to visit you at your home to tell you about their products and special offers?  Motivate your answer.
1. You work for a hotel that is situated on the Eastern Cape coast.  How would you market the business?  Motivate your answer. 
1. You work for a training company that specialises in training corporate clients.  Do you think it would be effective to advertise in the job mail, or would personal selling be more effective?  Motivate your answer.  Remember that your company is a service provider. 
1. Are the marketing principles for marketing products and marketing services the same?  Why do you think this is? 
1. Discuss the following regarding Pick N Pay and Sanlam:
The business sector they would be classified in
The role of that business sector in the economy of SA
Describe the value chain as it applies to each business

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	


[bookmark: _Toc351998662]Exercise 6 SO4, AC1-4: group research activity SWOT analysis and market position
1. In a group, do a SWOT analysis on Pick N Pay, bearing in mind who their competitors are. 
1. Now do a SWOT analysis on KFC. 
1. List 10 products provided by Pick N Pay and compare them with the same products provided by Shoprite Checkers.  In the comparison, you have to compare the pricing of the products, the packaging of the products, where the products are displayed, why you think consumers buy from Checkers and not Pick N Pay or why they buy from Pick N Pay rather than Checkers.  Which shop do you buy from and why do you buy there?
1. Also compare the strengths and weaknesses of these two organisations.
1. Find audited statements of Pick N Pay or any other business and discuss their market position in the relevant sub-sector:
What were their sales?
What was the total market?
What is their percentage of the market share?
	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	


[bookmark: _Toc351998663]Exercise 7: SO3, AC2-4: individual activity professional bodies
In a group, identify 3 professional bodies, associations or regulatory authorities for the sub-sector of the industry you are working in or intend working in.
Access their information from a web site or an industry publication.  Note the benefits of belonging to this professional body, association or regulatory authority.
Attach copies of the websites as well as your notes to your assessment.
Learners have to do the research and note the benefits as stated on the web sites.  Check that learners did access or contact at least 3 professional bodies

	

	

	

	

	

	

	

	

	

	

	

	

	

	


[bookmark: _Toc122775869][bookmark: _Toc251756058][bookmark: _Toc351998664]Final Formative Assessment 14357: 
[bookmark: _Toc251756059]Individual activity: questionnaire and research
[bookmark: _Toc251756060]SO1 AC 1-5; SO2 AC1, 2; SO3 AC1; SO4 AC 1-4

	Specific Outcome 2: Demonstrate an understanding of the concept of a market as applied to a selected business sector.  Assessment Criterion: Identify, at a basic level of understanding, the principles of trade that define markets.

	1. Name and explain the main components of the business market
	(6)

	











	1. What is a business market?
	(2)

	








	1. What would determine the price of the product?
	(6)

	











	1. What is the target market?
	(2)

	




	Specific Outcome 1: Explain the structure and roles of different types of organisations within their own industry in SA.  
Assessment criteria: 
Explain the roles of the different types of organisation in the context of the business environment
Identify and list business activities common to all organisations within the sector from readily available information
Identify two examples of companies in each business sub-sector from advertisements in the media
Explain the role of a selected business sector in the national economy, in the context of the business environment.
Describe the way business is conducted in the value chain, illustrating with examples.

	1. Name three secondary business objectives
	(6)

	











	1. Describe competitors in the business world in your own words
	(1)

	





	1. Identify one business in the primary sector
	(1)

	





	1. Describe their business activities and where they fit in the chain of business activities
	(3)

	





	1. Stick an advertisement of the organisation on the page
	(1)

	


	1. Identify one business in the secondary business sector
	(1)

	


	1. Describe their business activities and where they fit in the chain of business activities
	(3)

	






	1. Stick an advertisement of the organisation on the page
	(1)

	


	

	1. Identify one business in the tertiary business sector
	(1)

	



	1. Describe their business activities and where they fit in the chain of business activities
	(3)

	




	1. Stick an advertisement of the organisation on the page
	(1)

	



	Specific Outcome 2: Demonstrate an understanding of the concept of a market as applied to a selected business sector 
Assessment Criterion: The basic principles for the marketing of products are differentiated from the basic principles for the marketing of services

	1. Describe the marketing mix
	(3)

	







	1. What are the purposes of marketing?
	(3)

	








	17.What are the steps in the marketing process?
	(4)

	






	18.Describe the following methods of marketing:
16. Advertising	
	
(2)

	1. Publicity	
	(2)
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